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Compared to other kinds of art categories, film is the only one which has an 
exact date of birth. The history of film is not long enough, but the developing pace of 
this art is extremely rapid. During the developing history of film that lasting for a 
century, the situation of three dominating forces had ever been formed——Hollywood 
commercial films, European art films, Soviet ideology films. When the commercial 
operation of films and the modular production of film industry were mentioned, 
American film will be the most representative investigative object of this concept well 
deserved. 
Nowadays, film derivative industry has become a fairly complete system in the 
United States, and it also belongs to the organic part of the movie industry chains at 
the same time. During a successful business marketing, movie box office receipts 
accounted for only a small part of the source of profits, most of the remaining income 
is stem from the film derivative industry. This article is a preliminary analysis to the 
U.S film derivative industry, which was put in the background of the history of film 
development in the eyes of historical perspective. It analyzes the development of film 
derivative industry extending from two film types of high correlation with it. On the 
basis of the integrated use of the knowledge of movie journalism, communication, 
advertising, psychology and other disciplines, using case analysis to explore the 
successful model of the U.S film derivative industry, trying to find out the deeply 
marketing tools and consuming psychology from the perspective of advertising and 
integrated marketing communication. 
Finally, this article also makes a related discussion about the present situation of 
Chinese film derivative market. China’s film derivative market is still in its infancy 
stage, related theoretical guidance and practical exploration is urgently needed. The 
research for successful experience of U.S film derivative industry has a grate 
reference meaning to the industrial development of film in China. Only facing the 
current problems objectively and correctly and take actively responds, can we walk 
farther and farther on the future developing road. 
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用。中国电影的诞生一般被认为是以 1905 年的《定军山》为标志，在 2005 年中
国电影百年纪念之时，京文唱片特别策划了“百年电影 百年收藏”大型文化藏





















































方式。自 1946 年世界上第一台电子计算机 ENIAC 诞生以来，人类开始步入全新
的数字时代。有趣的是，这些数字技术在应用于电影之前都来自于与娱乐业几乎
毫不相干的领域，如军队、科技、商业和培训等。[3] 到 20 世纪 70 年代，电影这
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